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Mediamesh® conquers Miami  

American Airlines Arena becomes Times Square South 
Author: GKD – Gebr. Kufferath AG 
  
 
 
 

 
The first large, transparent Mediamesh® facade at a sports  
arena has transformed the American Airlines Arena to  
Times Square South.  
 
Glamour, glitz, palm trees: No other city is reduced to the cliché as a mecca for the rich and 
beautiful like Miami. But at over 100 years of age, the city in the Sunshine State of Florida is much 
more than that: Commercial center of the Southeast, the biggest cruise ship harbour in the world 
and, last but not least, home to the famous American Airlines Arena. Located at the entrance to the 
harbour, along Biscayne Boulevard, the modern multi-functional facility, built ten years ago for the 
NBA team Miami Heat, is seen by over 3.8 million people every year, passing by on ships, in cars 
or walking. The American Airline Arena – popularly referred to as Triple A – has long been 
considered an attractive location for big-name concerts such as Madonna, Celine Dion, U2 or Justin 
Timberlake, and it has hosted the MTV Video Music Awards several times. Every year 1.4 million 
sports and music fans visit the arena. So what could make more sense than offering sponsors an 
innovative advertising and communications platform? With the installation of the Mediamesh® 
facade – almost 320 square meters in size – that follows the curve of the main building facade to the 
west, the AA Arena performed a spectacular feat. This first large, transparent media facade in the 
USA, the result of a joint effort between GKD - Gebr. Kufferath AG and ag4 media facade GmbH, 
has transformed the arena to Times Square South. 
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With the installation of the Mediamesh® facade – almost  
320 square meters in size - an innovative advertising and  
communications platform was established.  
 

The expectations regarding the new, digital outdoor advertising platform of contractor Heat Group 
were high: The view from the lounge was not to be hindered, and the facade was to be able to 
display videos as well as be clearly visible even in daylight. And the significance of the arena as a 
dynamic, innovative focal point of the city was to be underscored. Sustainable efficiency was also 
important: the system was to have low energy consumption but be able to resist extreme weather 
conditions - even hurricanes with winds up to 235 km/h – while requiring little or no maintenance. 
The arena management team was pleased to find Mediamesh® the system that can meet such 
complex demands, even architecturally. The transparent stainless steel mesh with integrated LED 
profiles melts right into the architecture of the prominent showplace, opening a whole new 
dimension of communications media. Because the woven shell is transparent, the rooms behind the 
mesh are not affected in any way. And the nearly invisible cables make the back of the media 
facade attractive, too. Whether it is showing still images, graphics, films or live broadcasts – with 
its tailor-made design for optimal use, the innovative system for bringing large surfaces to life, day 
or night, knows no limits. This is facilitated by the pixel spacing attuned to the specific project, 
guaranteeing optimal resolution. Brilliant images created by high-luminosity LEDs make a 
statement even in the brightest daylight. 
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The Mediamesh® system has low energy consumption, 
 requires little maintenance and is also able to resist extreme  
weather conditions.  
 

 

Distortion-free Appearance with Curved Glass Facade 

The vast Mediamesh® screen across the arced glass facade of the arena appears to be seamless. 
Twelve large frames centered above the main entrance, part of the original structure, were used for 
the substructure. Eight large mesh panels, 3 x 13 m each, were secured at the top, bottom and center 
with rods and eye bolts. This allows the enormous tension force to be absorbed by the whole facade. 
The individual mesh panels can be precisely adjusted horizontally and vertically – meeting the 
challenge to provide a distortion-free image on a curved building. 
  

 
Whether it is showing still images, graphics, film or live  
broadcasts, the innovative Mediamesh® system knows  
no limits. 
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Wide Range of Applications, 24 Hours a Day 

To celebrate the grand opening of the first large-scale Mediamesh® facade on an athletic facility, 
the arena operators invited citizens and visitors to send messages to the screen via Twitter. It was an 
impressive demonstration of the many uses of the new media façade. The pixel spacing of 5 cm 
vertically and 4.25 cm horizontally allows moving images, videos and complicated graphics to be 
displayed in the best quality, any time of day. With its heat- and cold-resistant system, requiring no 
external cooling, Mediamesh® consumes less than one sixth of the energy used by conventional 
LED displays. Although it is 70% transparent, the mesh system provides effective sun protection to 
the rooms behind the screen. As Miami Media Mesh – or Triple M – the new promotion platform on 
the American Airlines Arena in Florida is not only a sensation to operators of basketball stadiums. 
The combination of both spectacular and profitable uses of Mediamesh® presents unimaginable 
prospects to planners and operators of large, prestigious construction projects. 
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